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Tips on Buying Commercial Laboratory Services
Commercial laboratories are well equipped to help the winery. They are staffed with trained personnel
who have experience in both the laboratory and the winery, and they have equipment that small and
medium-sized wineries can often not afford. The services they offer range from routine testing to
troubleshooting to special projects such as developing standards for a new product.
Two reasons wineries need the services of a commercial laboratory are a shortage of time to run tests
at the winery and the lack of expertise at the winery. While a medium-sized winery may find routine
commercial laboratory services to be cost effective, small wineries must often prioritize the services
they want done. The best way to stretch a laboratory budget is to find a way to have the most basic
tests made competently in-house. Commercial laboratories will provide training and they can offer
peace of mind by periodically double-checking the tests made at the winery. One test that smaller
wineries may not be able to do reliably is check for bottle sterility. Having the last bottle in a lot checked
by a commercial lab will ensure that the entire lot is all right. Commercial laboratories can also fill a
major need by setting up a workable quality control system in the winery itself. As state and federal
regulations and standards in the areas of safety and waste disposal become increasingly tight,
commercial labs can help wineries meet such requirements as drawing up plans for chemical hygiene
in the lab or neutralizing waste products before they enter the public sewer system.
Most commercial laboratory rates are competitive, but it is worth checking costs in such areas as
retainer fees, telephone calls, and the length of time before a consulting fee is charged. One
determining factor in choosing a lab may be the amount of personal attention a client gets. It can be
helpful to talk to other people in your area. In some states certain tests may be available free of charge
through programs funded by tax dollars.

